	
	
[image: A logo with text and purple outline

Description automatically generated with medium confidence]



2/26/24 Meeting Minutes		5:00 PM – 7:00 PM
Attendees:
Molly Atkinson, Dorothy McChesney, Danielle Robinson
Outline of Meeting
Address team needs
	Team has cemented the time 5:00 for meetings every Monday night
Discussed the previous week’s work, workloads, made sure everyone was all right with their workloads. Everyone agreed that the workloads were good. 
Turn in previous week’s work
	Peer Review
		Reminder to turn in 
	Client Documentation
		Reminder to turn in
Preview upcoming work 
	Creative brief
	Discussed via chat logs (see next section) and divided work equally among group members
		Overview 
			Assigned to: Dorothy
Mission Statement
Assigned to: Dorothy
Target Audience
	Assigned to: Danielle
Competitive Positioning
	Assigned to: Danielle
Creative Tone
	Assigned to: Molly
Goals
	Assigned to: Molly
Target Mission
	Assigned to: Molly
	Upload new documents to web server
		Assigned to: Dorothy
Applicable Chats
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@ Go Social Web Design / Chat Files Qv 833 -

Today
Danielle Robinson 9:27 AM

% Okay, how do you want to go about the creative brief?

10:32 AM

I'll check out the assignment once | get back home
| hope its not horrible
And we can always check out other team's

11:02 AM Edited

| just got a look at it and | think maybe we should divide the seven sections up? Just so we all have a hand in the paper.
I'll take on the extra one, and I'll drop the section outlines below once they're sorted out

Dorothy McChesney 11:10 AM

% | just watched the video - this should be a short week. I'm going to start looking at the rest of the module now

11:10 AM

Overview

Mission Statement
Target Audience
Competitive Positioning

| highlighted the sections | have a start on, the last four are up for grabs. The python team did a good job, so I'm going to
attach their brief here

N
. creativebrief.docx

Okay

Type a message
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Dorothy McChesney 11:11 AM

% I guess lll take the first two, Danielle probably has all the info fr the other two from the stuff she did last week./

Danielle Robinson 11:12 AM

% So basically we identify the target audience which is farmers and how competitive they are against bigger farmers?

Dorothy McChesney 11:13 AM

@ from Python -
]

Target Audience

Young people, rich or poor, sensitive and sentimental. People who have lost someone want to get a tattoo. With the add-
on of permanent make-up, show off the pros of having permanent makeup done. Less time consuming, saves money in
the long run, | challenges are no more, it accentuates your natural beauty, and build self confidence.

Competitive Positioning

Lasting FX Permanent makeup - https://www.lastingfxpermanentmakeup.com/

This is now definitely a competition a competition for our client. With everything that they provide here and with
permanent makeup becoming a new installment there are some things to take note on this site. The professionalism it's
very good. It's very smooth running very informational as well.

Black Koi Tattoo - https://www.blackkoistudio.com/

Would this being a tattoo shop as well competitors are still obviously tattoo shops. | chose this one because of the

popularity that | hear from it A lot of people talk about this shop ohh. Their website looks very professional. It has a lot of

the artwork that the artist is already done. Runs very smoothly but | do think that one thing we can learn from this one is

that their home page is only the name of the shop. | think the thought is so that way you don’t have to scroll down too

much. & =
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