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Overview
	Red Bovine Dairy is a century-old dairy located in Southeastern Wisconsin.  They are looking to create a warm and inviting online presence as they build on their history and offer new experiences.  They would like to embrace a modernistic design while holding onto the authenticity and natural charm their current site has, resulting in a more efficient, easy-to-navigate site with a fresh look.  They want to include smoother navigation, customer reviews, highlight upcoming events, showcase products and services, and offer a careers page.
[bookmark: _Toc159924071]Mission Statement
[bookmark: _Toc159924072]Our mission is to redesign our current website to promote the inviting feeling of home and community.  We would like to build our brand as a place to visit with family or friends and build excitement around our farm and farming.  We want to spread the knowledge and education of farming to those who visit with various classes and learning opportunities.  We want to incorporate several new pages to include a variety of new events, our products, and the services we offer.  We also want to make sure our new design emphasizes our core values of Tradition, Quality, and Integrity.
Target Audience (Profile)
	People looking to have a good time or get a hand in the farming industry. Farming isn’t for the faint of heart, typically, young adults are brought into the farming business due to being raised on a farm or from working as a farm hand. Some people even start up their farming adventure from scratch. However, all adults must have experience with farming or agriculture in general. Agriculture is one of the most dangerous fields of work. Adults, men, and women can farm. With the celebration of 100 years, highlight the various services and products we have to offer.
[bookmark: _Toc159924073]Competitive Positioning
	https://budjon.com/ 
 
Budjon Farms has a lot of experience in the dairy industry despite being in business for 25 years. I chose their website because the images were not only eye-catching, but they were telling a story. Their website is easy to navigate, and you don’t have to scroll as much for information about the farm. They value their clients and share their reviews on the page. A great website and an even better competitor.

[bookmark: _Toc159924074]Creative Tone (Perception)
	The creative tone of this website should come off as a natural, welcoming, at-home experience. When one visits Red Bovine Dairy Farms, we want them to feel like they just stepped into a happy and welcoming environment, where they can have a great time with their friends or family (or, just solo). We want our clients to be excited to learn about our farm, and even more excited to come back.
[bookmark: _Toc159924075]Goals
· Increase web traffic to 1,500 viewers
· Increase foot traffic by at least 250 people
· Highlight the events we have planned for our 100-year celebration
· Revamp the site to look modern, comforting, warm, and natural
· New fonts
· Updated images
· Updated open hours
· Include reviews
· Include a careers page 
· May or may not be hiring, but will deliberate 
· Smoother navigation
· Highlight our core values
· Family, organics, small business importance, quality
· Highlight products and services
· Must be ordered via a form or via the phone
[bookmark: _Toc159924076]Target Message
	After 100 years in the business, Red Bovine Dairy Farm wants to thank one person: you, the customer. Since we’ve been running, it’s you who’s kept us up and operating, especially through the rough patches. We want to show you how much we’ve grown over these years and appreciate all the support we’ve gotten from our neighbors, families, and friends, as we continue our business. Without you, we wouldn’t be where we are today, and by visiting our farm or buying products from us, you’ll get to experience the wonder that comes with our 100-year celebration. 
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Client Signature: x_Adam Saddler___		 Date:  __2/28/2024___ 
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