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[bookmark: _3ui9r2oxx1bt]Site audit
 A content audit for web design involves evaluating the existing content on a website to determine its relevance, effectiveness, and quality. Here's a basic template you can use for a content audit:
1. **Page URL**: 
2. **Page Title**: 
3. **Page Description**: 
4. **Content Type** (e.g., text, image, video):
5. **Content Purpose**: 
6. **Target Audience**: 
7. **Content Relevance**: 
   - Is the content aligned with the website's goals and objectives?
   - Is it still relevant to the target audience?
8. **Content Quality**:
   - Is the content accurate and up-to-date?
   - Is it well-written and easy to understand?
   - Are there any spelling or grammatical errors?
9. **Content Formatting**:
   - Is the content well-organized and easy to scan?
   - Is it formatted using headings, bullet points, and other visual elements to improve readability?
10. **SEO**:
    - Are keywords effectively incorporated into the content?
    - Is the content optimized for search engines?
11. **Visual Content**:
    - Are images and videos used effectively to enhance the content?
    - Do they align with the overall design and branding of the website?
12. **Calls to Action (CTAs)**:
    - Are there clear CTAs prompting users to take action?
    - Do they stand out and encourage engagement?


13. **User Engagement**:
    - Are there opportunities for users to interact with the content (e.g., comments, social sharing)?
    - Are these features working as intended?
14. **Mobile Responsiveness**:
    - Is the content displayed properly on mobile devices?
    - Are there any issues with readability or usability on smaller screens?
15. **Accessibility**:
    - Is the content accessible to users with disabilities?
    - Does it comply with accessibility standards (e.g., WCAG)?
16. **Performance**:
    - Does the content load quickly?
    - Are there any issues with broken links or missing media files?
17. **Competitor Analysis**:
    - How does the content compare to similar content on competitor websites?
    - Are there any opportunities to improve or differentiate the content?
18. **Recommendations**:
    - Based on the audit findings, provide recommendations for improving the content (e.g., updating outdated information, adding new sections, improving readability).
    - Prioritize recommendations based on impact and feasibility.
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